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Cosentino authorises the commercial use of its trademarks, both in print and digital 
media, provided said use complies with all of the regulations stipulated in this graphic 
standards manual.
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1   Correct version.

2   Additional text must be le� -aligned.

3   The logo-symbol must not vary in size in relation to 
the ‘Cosentino’ text.

4   The box for the logo-symbol must remai 
perpendicular to the ‘Cosentino’ text.

5   Colours other than the corporate colours              
must not be used.

6   The ‘Cosentino’ text must not be grouped together 
in any format other than the original when it is being 
used as a trademark.

7   The proportions of the Cosentino® logo including 
the safe area are 16 to 5.2; when reducing or 
increasing the size, the proportions of the logo must 
be maintained.

8   Avoid utilising complex structures when using the 
‘Cosentino’ logo or its logo-symbol.

Incorrect uses

Cosentino
Logotipo

These regulations apply to all of the Cosentino® trademarks.
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The original logos of the Cosentino brands must not coexist in the same space; they should be used individually. To 
lay out several brand logos in the same space, they must be placed in typographic form, as shown at the bottom of 
this page.

Logos of
Cosentino Brands

Original Version

Typographic Versions

Negative Version



• Some text can be added to our Silestone ads, always within a black box at the bottom of the page, with a

• maximum of one line of text. The typography cannot be changed, and images or logos may not be added.

• The ad and its elements may not be changed without prior consent by Cosentino®.

• The final graphics cannot be used at points of sale; their use is only authorised in printed magazines and 
digital media.

• A draft must be sent to Cosentino for approval prior to publication.

Including third party 
information in Silestone by 
Cosentino® in magazines



• A logo may be added to the ad, as long as it does not 
exceed the marked area.

• Company information can also be added with a maximum 
of two lines, or four lines if it does not include any logo.

• The ad and its elements may not be changed without prior 
consent by Cosentino®.

• A draft  must be sent to Cosentino for approval prior to 
publication.

Including third party 
information in Dekton by 
Cosentino® in magazines

Company information 
under the logo



Implementation of brands/
logos on Websites and digital 
media

When using our brands in digital media, a
minimum safe area must be maintained.

Depending on the space available, reduced
versions of our logos can be used.

A note on Sensa by Cosentino®
Sensa should always be accompanied by the
text “By Cosentino”

Reduction A

Reduction B



Cosentino authorises the use of its images/photos provided they are not digitally altered, commercialised, or used 
in activities unrelated to its business or to promote products from other brands/companies with no relation to 
Cosentino.

To use Cosentino images, whether in printed or digital media, the copyright information provided must be included 
in small print.

The text to be included (if the images don’t include specifi c copyright information) is:

©Cosentino

In some instances, the images provided, in addition to the Cosentino® image rights, may include third party 
copyright information, for example:

©Cosentino ©Photography: Photographer Name ©Architect: Architect Name

Use of images
/photos provided
by Cosentino

©Cosentino 

©Cosentino 

©Cosentino 

• The colour of the typography should be changed 
depending on the darkness of the background, such 
that the information is easily legible.

• Any typography can be used to include this information, 
as long as it does not hinder the legibility.

• On printed media, the copyright information can be 
included outside of the image.


